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Dear Members, Colleagues, and Readers,

Thank you for showing your faith in me as the new 
President of VIA for the year 2022-23. Mr. Suresh 
Rathi has left big shoes for me to fill and I will do my 
very best to honour his legacy. I also congratulate 
all my fellow office bearers and members of the 
Executive Committee. Together, we will work towards 
the ceaseless upliftment of the entrepreneurial spirit 
of Vidarbha. 

Over the last 5 decades, VIA has played a pivotal 
role in the balanced industrialisation of our region. 
Through seminars, projects, and programs, VIA 
has engaged and educated our industrial fraternity 
about the changes in the global industrial landscape 
- whether social, political, technological, scientific, 
or economic. Through its strong network and 
affiliations, VIA has created a diverse community 
of spirited businesspersons, capable of sharing 
their ideas and resources, addressing their issues 
at the highest offices, devising schemes to help 
one another, and formulating policies that promote 
rapid growth. Finally, through its connections with 
a growing list of educational and research institutes, 
VIA has catalysed the growth of locally-available 
technology, knowledge, and skill. 

Needless to say, I am extremely proud of the 
achievements of our association, and I look forward 
to expanding its growth towards the next generation 
of entrepreneurship. In accordance with this goal, my 
first line of action will be to increase the involvement 
of the young generation of entrepreneurs and 
industrialists in VIA. We will steer our focus towards 
organising activities and programs that attract these 
talented minds, and give them a platform that unites 
their fresh ideas and forward-looking approach 
under a single banner. We will promote peer-to-
peer learning that encourages a healthy exchange 
of opinions and information, and eventually brings in 
more interest and investments to Vidarbha from all 
over the world. 

Please do write to me with your ideas and feedback, 
as they help us serve you better. I look forward to 
your continued trust and support.

- Vishal Agrawal
President
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Dear Readers,

The cover story for this month’s edition of the 

“Enterprise” features the 58th Annual General 

Meeting of VIA, where a fresh team of office 

bearers and EC members was elected for the 

year 2022-23. I thank everyone who has shown 

faith in me as the new Treasurer of VIA. I also 

offer my best wishes to my colleagues and I am 

certain that under the able stewardship of Mr. 

Vishal Agrawal and Mr. Ashish Doshi, we will 

expand our association to newer horizons. 

In their guest articles, CA Naresh Jakhotia 

explains how one can plan for a tax-free income 

by ULIP investments, Dr. T.S. Rawal shares 

his views on the recent protests against the 

Agnipath scheme introduced by the government 

for recruitment of soldiers into the three services 

of the armed forces, and Dr. Abhishek Narain 

Singh describes how design thinking can be 

used to create human-centric products, services 

and processes. 

This edition also features three insightful 

interviews of VIA and Solar Vidarbha Udyog 

Gaurav Awards 2021 winners, in the categories 

of “Best Service Provider”, “Best Startup of the 

Region”, and “Medium Scale Industry - MSI”.

It is our endeavour to bring to you the latest 

and most important news related to Vidarbha 

and its industries. We welcome write-ups 

from readers to be published in subsequent 

editions of the ‘Enterprise’. Please write to us at 

viangpindia@gmail.com with your inputs and 

feedback.

- Aditya Saraf
Editor

EDITOR’S
MESSAGE

Dear Readers,

It’s an honour to be elected as the Hon. 

Secretary of VIA for the year 2022-23. I look 

forward to continuing the excellent work done 

by Mr. Gaurav Sarda, and carry forward VIA’s 

legacy. I also extend my heartiest congratulations 

to all my colleagues in the newly elected team 

of office bearers and EC members. I must also 

take this opportunity to thank everyone who has 

trusted me with this role and I assure that our 

team, under the able leadership of our President 

Mr. Vishal Agrawal, will go above and beyond to 

do meaningful work that supports and celebrates 

our region’s trade, commerce, and industry. 

In June, VIA’s office was abuzz with activities. 

In association with VDMA and LITAA, we 

organised a seminar for select daal mill industry 

owners in the region, focused on emerging 

technologies in food processing. At another 

event here, the Honourable Minister for Energy 

Dr. Nitin Raut announced that Vidarbha will soon 

see 7 mega projects that are likely to generate 

more than 4,800 job opportunities.

VPIA, in association with VIA, BMA, MIA, 

COSIA, VED, LUB, and NVCC, organised a 

technical seminar on single use plastics, in light 

of a ban on certain items coming into force from 

1st July, 2022. VIA Agro and Rural Development 

Forum organised a webinar with eminent 

speakers on how value-added cow products 

increase farmers’ income. 

We also reached out to key government 

officials and departments with representations 

on matters such as releasing Vidarbha-

Marathwada incentive, security deposit, legal 

policies and regulations, solar power, rooftop 

solar PV generation, and suggestions to mitigate 

shortage of power. 

Looking forward to a fruitful year ahead,

- Ashish Doshi
Secretary

SECRETARY’S
MESSAGE
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NEW VIA EXECUTIVE COMMITTEE 
ELECTED FOR 2022-23

At the 58th Annual General Meeting of VIA, held on 25th June 2022, Vishal Agrawal and Ashish 

Doshi were unanimously elected as the new President of VIA and the new Honourable Secretary 

of VIA respectively. Following is the complete list of new office bearers and members of the 

executive committee for the year 2022-23: 

OFFICE BEARERS 

Vishal Agrawal, President

Suresh Rathi, Immediate Past President

R.B. Goenka, Vice President

Dr. Suhas Buddhe, Vice President

Gaurav Sarda, Vice President

Aditya Saraf, Treasurer

Ashish Doshi, Hon. Secretary

Dr. Anita Rao, Joint Secretary

Pratik Tapadia, Joint Secretary

Rakesh Surana, Joint Secretary

MEMBERS OF THE EXECUTIVE COMMITTEE

Hargovind Bajaj, Patron Member Atul Pande

Pravin Tapadia Prafull Doshi

Rohit Bajaj Satyanarayan Nuwal

Rohit Agrawal Anil Parakh

Prashant Kumar Mohota Girish Deodhar

Naresh Jakhotia Girdhari Mantri

Pankaj Bakshi Anwar Daud

Pankaj Sarda Paramveer Sancheti

Dr. Prashant Agrawal Kaushal Mohta

Harshwardhan Harde

CO-OPTED MEMBERS

Suresh Pandilwar Sachin Jajodia

Shachi Mallick
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At the recent VIA and Solar Vidarbha Udyog 

Gaurav Awards 2021, Asset Chain Techlligence 

Pvt. Ltd. won in the category of Best Startup 

of the Region. Now, in an exclusive interview 

with Enterprise, the company’s cofounders, 

CA Mayur Zanwar and Samit Singhai, talk 

about things like their overarching strategy to 

increase sales, the key challenges of working 

in Vidarbha, and the greatest reward of being 

an entrepreneur. Excerpts:

What are the key factors that contribute to 

long-term growth in your sector?

•  Vision: The best startup ideas solve real-

world problems. We have developed a deep 

understanding of the industry structure and 

the market size and thought about how we can 

create/dominate a specific market segment.

•  Product: We have translated the idea into 

a compelling product that solves a big 

problem. We understand our customers; 

their “job-to-be-done”, pain points, needs, 

desires and goals.

•  Performance: We had a continuous focus on 

the data and performance of the product. 

Performance for us means you can demonstrate 

an “economic engine” that delivers revenue, 

healthy unit economics, and profit.

•  Business: A strong product creates value. We 

have a clearly defined business model which 

includes a path to at least create enough 

annual revenue to drive sustained success.

•  Pitch: A great pitch is rooted in a compelling 

narrative. What market opportunity does the 

changing world create? What new category 

can be created? Capturing all this in a 

convincing story has helped us in long-term 

growth in our sector.

What is your overarching strategy to increase 

sales/market share?

Founders often talk about market size. But to 

understand whether the startup can win the 

market or not, one must have a clear handle 

on the structure of the industry. The basic 

strategy to increase the sales/market share 

is having clear vision and advertisement. 

Advertising our product on the right platform 

and giving our customers the best possible 

solution will definitely lead our company to 

great heights. Customer satisfaction, solutions 

for the need of an hour, focus on our growth, 

and advertising on the right path are the 

strategies for increasing the market share.

Tell us about the innovation and research 

initiatives in your organisation/sector.

 We have developed a platform wherein 

the blockchain security is implemented for 

generating and issuing digital credentials. 

Implementing blockchain was the greatest 

innovation of the hour for security reasons. 

Many studies were done and are still continuing 

for the security reasons of the customer’s 

needs. The initiatives taken by the organisation 

as a startup are as follows:

•  SumHR as a HR subscription.

•  BDP partners for different cities in India.

•  Participation in various conferences like 

Elets, APAC, Education 2.0 Dubai etc.

•  Started talking to a few PR agencies for 

media coverage and influencer marketing.

•  Tie-ups with few LMS and ERP platforms in India.

•  Filing Patent applications etc.

What are the strengths/core expertise of your 

organisation?

CA MAYUR ZANWAR
Co-Founder,
Asset Chain Techlligence
Pvt. Ltd.

SAMIT SINGHAI
Co-Founder,
Asset Chain Techlligence
Pvt. Ltd.

“CUSTOMER SATISFACTION, RIGHT 
ADVERTISEMENTS INCREASE MARKET 
SHARE”: ZANWAR

VIA AND SOLAR VIDARBHA UDYOG GAURAV AWARDS 2021 WINNER
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Our product is our strength. A strong and value-

added product will mean more growth and 

success for the company. We believe that a 

product has to be intuitive, mostly self service, 

easy to implement and use, and must have high 

NPS to drive virality. A business stands on four 

pillars of strength: product, marketing, customers, 

and employees. We also believe that the stronger 

our pillars, the more grip we will have on the 

market. The core expertise of our organisation 

is keeping an eye on the latest updates in our 

industry (whether it's related to our product, 

market or customers) and trying to implement 

the same as soon as possible with full compliance 

in our services for betterment of the product.

What are the key challenges one faces 

while working in Vidarbha? What are your 

suggestions to overcome them?

Talent acquisition is one of the key challenges 

here. The tech-employees find it difficult to 

work in Vidarbha due to the typical mindset of 

working from metro cities. But we have taken 

advantage of the COVID-19 work-from-home 

situation and have convinced them of the 

growth of their skills, which will simultaneously 

grow the organisation well.

What are your expectations from the local/

central government in regards to the growth 

of your industry?

•  We would require the help from our local/

central government for giving us various 

opportunities to work and collaborate with 

various education institutes. 

•  POC for various digital credential; we 

expect their help to stabilise/ease the path 

to generate and apply for various POC on 

various platforms to validate the digital 

credential market.

•  Promote blockchain enabled digital credential; 

the government can help us promote the 

issuance of digital credentials for various 

educational, sports, government institutes.

•  We would require help from the government 

for creating awareness about latest updates 

and development in the digital credential 

market.

What is the greatest reward of being an 

industrialist/entrepreneur?

The greatest reward of being an industrialist 

is generating experience. Experience in 

various industrial markets, market situations, 

adoption of various new technology, methods 

and propositions counts on the growth of the 

organisation. Another reward is networking. 

Networking is the key to organisation success. 

The entrepreneur creates and generates the 

opportunities for networking with different 

sectors and sectoral people and institutes. 

What is the future of your organisation (in 

terms of scale and scope)?

A strong product development has already 

boosted the growth of our organisation. 

The strong will power of the employees and 

founders will take the organisation to new 

levels. Setting up various branches in different 

cities of the nation is the future. Also, having a 

global presence and generating high revenue is 

the goal of the organisation. Development in the 

product and potential customers' strength will 

take the employee working level to new heights. 

Thus, giving employment to more than 5,000 

employees is the future of our organisation.

What is your advice for young entrepreneurs 

entering your sector?

•  Lack of focus is what is observed in today’s 

generation. Thus, continuous focus on the 

goal and growth is what is advisable in 

today’s young time.

•  The universe sends signs and the young 

entrepreneurs are required to stay updated 

with the market conditions and what the 

market directs them to do. Thus, staying 

updated on various sectors like legal, market 

size, etc is required.

•  A sharpened skill is more powerful than having 

various skills. Thus, young entrepreneurs are 

advised to take efforts and sharpen their 

skills in various sectors for their growth.

•  Take risks and believe in yourself. 

“I do not know the word ‘quit.’ 

Either I never did, or I have abolished 

it.” – Susan Butcher
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At the recent VIA and Solar Vidarbha 

Udyog Gaurav Awards 2021, Figment Global 

Solutions Pvt. Ltd. won in the category of 

Best Service Provider. Now, in an exclusive 

interview with Enterprise, the company’s CTO, 

CA Sapan Jain, talks about their overarching 

strategy to increase sales, their innovation 

and research initiatives, and their strength and 

core expertise. Excerpts:

What is your overarching strategy to increase 

sales/market share?

Providing best in class, future-ready 

technology solutions to solve pain points in tax 

compliances before anyone is our overarching 

strategy to increase our market share.

Tell us about the innovation and research 

initiatives in your organisation/sector.

Our tax experts are continuously studying 

prevailing tax provisions and systems, and 

regular amendments thereon, and our top 

leadership focuses on continuous discussion 

with various stakeholders with a view to 

understand pain points. Based on the feedback 

from our research team, our leadership engages 

our technology experts to find the best possible 

technology-based solutions with a core agenda 

to solve pain points in the simplest way.

What are the strengths/core expertise of your 

organisation?

Our top leadership is our core strength; we 

have grown from “we-3” to “we-5” in our top 

management team and all of them are experts 

in different areas; complimenting each other in 

such a way that outcomes are always unique, 

simple, and pleasantly surprising. We derive 

our main strength from this rare combination 

of unity in diversity of our leadership.

What are the key challenges one faces 

while working in Vidarbha? What are your 
suggestions to overcome them?
Our business requires decision making by 

top management of big organisations having 

corporate/head offices in metro cities and 

its general perception among them that the 

best services come from big cities only. Hiring 

a consultant or expert for their pan India tax 

compliances from a tier-2 city like Nagpur has 

always been a big mental barrier. Continuously 

traveling to these corporate cities and related 

big costs can also be a big challenge for a 

small-time start-up during the initial few years, 

especially after knowing that the top decision-

makers from big cities are not going to take 

tier-2 consultants seriously.

We firmly believe that if you have the right 

concept, which is made of learnings from 

small failures and experiences, then the only 

thing you need is to trust yourself and face the 

world with confidence. We have also reframed 

our offerings from “products” to “end-to-

end services” so that our clients won’t need 

frequent service requests. Moreover, since we 

are there as a complete package for them, the 

importance of physical presence has slowly 

started diminishing.

We have started visiting everyone with the 

clarity that we have no intention of moving 

from here as we take pride in being Nagpurians. 

Moreover, we have started telling them the 

advantages we have from Nagpur, like cheap 

rent, low cost of living, low overall business 

costs, saving in local travel times, more 

productivity and family time, best of talents at 

a reasonable cost, and low rates of attrition. 

What are your expectations from the local/
central government in regards to the growth 
of your industry?
We firmly believe in supporting all types of 

governments and related bodies with the kind 

of expertise and knowledge we developed 

over the years and only expect the officials 

and decision-makers to have a strong will 

to change the way compliances are handled 

CA SAPAN JAIN
CTO, 
Figment Global Solutions 
Pvt. Ltd.

“TURN YOUR IMAGINATION INTO 
REALITY”: JAIN

VIA AND SOLAR VIDARBHA UDYOG GAURAV AWARDS 2021 WINNER
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everywhere with a complete digitalisation of 

these activities.

What is the greatest reward of being an 
industrialist/entrepreneur?
•  Career that aligns with our values

•  Flexibility and autonomy in everything we 

chose

•  Learning from our mistakes

•  Meeting People; creating strong bonds 

•  Thrilling and unexpectedly surprising 

entrepreneur journey

•  Leadership experiences 

•  Supporting the livelihood of many.

What is the future of your organisation (in 
terms of scale and scope)?
The Global Tax Management market size is 

expected to reach $33.9 billion by 2027, rising 

at a market growth of 10.7% CAGR during 

the forecast period, leaving us ample scope 

for future expansions in India and overseas. 

The demand for tax compliance solutions is 

expected to be driven by the rise in demand 

for solutions that make it simple and easier 

to monitor and manage tax compliances with 

effective tax systems.

We are targeting to achieve more than 75% of 

India’s TDS compliance-related business in terms 

of transactions by the year 2024 from the current 

40% share and plan to expand our services to 

overseas markets to at least 5 countries by 2024 

and at least 10 countries by 2025.

What is your advice for young entrepreneurs 

entering your sector?

Don’t follow the crowd otherwise, you will also 

become one among them with no individual 

identity. Think unique, think beyond, and 

always believe in turning your imagination to 

reality. Search for solutions but never forget, 

“simpler is always better”. Similarly, mistakes 

are bound to happen, but be willing to learn 

from them and turn them into milestones.

At the recent VIA and Solar Vidarbha Udyog 

Gaurav Awards 2021, Lipi International Pvt. Ltd. 

won in the category of Medium Scale Industry 

- MSI. Now, in an exclusive interview with 

Enterprise, the company’s managing director, 

Giriraj Kothari, talks about the key factors 

contributing to his growth, his innovation and 

research initiatives, and his strength and core 

expertise. Excerpts:

What are the key factors that contribute to 

long-term growth in your sector?

The demand for packaging is growing day by 

day due to the rising population, changing 

lifestyles, increased media penetration through 

the internet, television, and growing economy. 

Moreover, it is one of the strongest growing 

sectors in the country. Many companies are 

increasing their market presence by expanding 

their business footprints across various end-

user markets. Hence, in my opinion, foresight, 

knowledge, understanding customer’s needs, 

and providing a user-friendly, convenient 

and sustainable end-to-end solution with the 

fastest product development is the key.

What is your overarching strategy to increase 
sales/market share?
Using GST (One nation, one tax) to the limit 

has been a vital tool in planning my strategies 

to increase our sales/market share. Now, we 

are able to spread our wings and have started 

expanding our business in the South, North, 

East and West regions of India.

Tell us about the innovation and research 
initiatives in your organisation/sector.
Our ambition and aim are to prioritise the 

user’s expectations and customer versatility 

and to grow with the increasing demands, 

thus strengthening and equipping our NPD 

GIRIRAJ KOTHARI
Managing Director,
Lipi International Pvt. Ltd.

“PATIENCE NEEDED TO SUCCEED IN 
PACKAGING INDUSTRY”: KOTHARI

VIA AND SOLAR VIDARBHA UDYOG GAURAV AWARDS 2021 WINNER
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(New Product Development) department with 

essential packaging software like ESKO and 

machineries like Kongsberg sample makers. 

Keeping abreast with the latest market trends, 

the team is always working and innovating new 

packaging concepts, making them attractive, 

cost effective, and convenient from all aspects.

What are the strengths/core expertise of your 
organisation?
Packaging innovation, high product quality, 

systematic production practices, and on-time 

delivery are our biggest strengths. We can 

proudly claim that Lipi is one of the largest 

printing and packaging enterprises of central 

India, where under one roof, all production 

processes are executed in a systematic manner 

with the help of fine-tuned SOPs, a customised 

ERP system, and the collective teamwork of 

highly skilled professionals, thus making it 

possible to deliver the best products to our 

clients every time.

What are the key challenges one faces 
while working in Vidarbha? What are your 
suggestions to overcome them?
Having to cope with the high-power 

charges and steep fuel prices and still being 

competitive and still being able to reach out 

to the four corners of India is one of the major 

challenges. Reduction in power and fuel prices 

will enable us to be more competitive, which 

will eventually bring more business.

What are your expectations from the local/
central government in regards to the growth 
of your industry?
•  NMRDA’s stringent policies should be made 

flexible so that industries are not burdened 

with heavy development charges and their 

capital investments will not be blocked.

•  Power rates should be reduced for industries 

in Vidarbha so the cost of the production can 

be brought down.

•  MIHAN SEZ should be promoted and 

industries should be helped in setting up the 

way it was planned initially. It can bring a real 

industrial revolution in Vidarbha. 

•  Taxes and VAT charged on the fuel by the 

state and central governments should be 

reduced in order to boost the industrialisation 

and logistic cost, which really has become 

burdensome on the industries and is now 

questioning their survival. 

What is the greatest reward of being an 
industrialist/entrepreneur?
Being an industrialist, I find immense scope of 

growth in every aspect; the more hard work 

you put in the more you grow. 

What is the future of your organisation (in 
terms of scale and scope)?

As I see it, there is immense future growth in 

the Indian printing and packaging industry. We 

are also strengthening our infrastructure and 

production facilities and are planning to grow in 

leaps and bounds in 2023. We are expecting to 

cross the mark of Rs.100 crore turnover by 2024.

What is your advice for young entrepreneurs 
entering your sector?
Our sector requires heavy investments, 

hence managing a prompt cash and fund 

flow is utmost important. My advice to young 

entrepreneurs is to be on their toes at all times. 

You need a lot of patience and perseverance 

to be successful in this industry and if you have 

the capability to sustain for three years, then 

expect the best from this industry.
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THE TAX TALK: PLANNING FOR TAX 
FREE INCOME BY ULIP INVESTMENT

There are only two things certain in life – 

death and taxes. Though both are unavoidable, 

their impact can be planned and managed 

suitably. Saving tax is one of the fundamental 

rights of the taxpayer. Tax planning through 

investment is one of the most powerful tools. 

Passive income of the earning person results 

in higher tax liability. Tax impact can be 

reduced by making investment in instruments 

that yield tax free income i.e. exempt income. 

By investing the amount in such a way that 

the accrual of income is deferred or exempt 

income is received results in optimum tax 

management. One such available option could 

be by making investment in the Unit-Linked 

Insurance Plan (ULIPS), issued by life insurance 

companies. ULIP has reported significant 

growth in recent times. Let us know about 

ULIP and its comparison with the Mutual Fund 

Investment:

1.  ULIP has almost the same benefits and 

features as offered by mutual funds. ULIP, 

like mutual funds, invests the amount in 

equity/debt funds. ULIP is a combination of 

a life insurance cover and mutual fund.

2.  The amount invested in ULIP is eligible for tax 

deduction u/s 80C, subject to a maximum 

of Rs 1.50 lakhs a year but with a condition 

that premium should not exceed 10% of the 

sum assured. Mutual funds don't carry any 

tax benefit u/s 80C except investment in 

Equity Linked Saving Scheme (ELSS), which 

is eligible for deduction u/s 80C upto Rs. 

1.50 lakhs.

3.  Taxation of ULIP post amendment by the 

Finance Act-2021:

 The tax implication of ULIP varies 

significantly as compared to mutual funds. It 

has a special tax treatment as under:

 a.  The proceeds received on the death of the 

individual by its nominee is also tax-free.

 b.  Under section 10 (10D) of the Income Tax 

Act, if the sum assured in a life insurance 

policy is at least 10 times the annual 

premium and the annual premium doesn’t 

exceed Rs. 2.50 lakhs, then the entire 

proceeds from the policy (whether at 

the time of maturity or surrender after 5 

years) will be completely tax free. [Income 

Tax Act-1961 has been amended by the 

Finance Act-2021 w.e.f. 01.04.2021 so as to 

limit the tax exemption of high value ULIP 

products. The exemption on maturity 

proceeds of ULIP has been removed if the 

annual aggregate premium exceeds Rs 

2.50 lakhs. However, the amount received 

from all the ULIP policies issued prior to 

31.03.2021 will continue to be exempt 

from tax irrespective of the amount of 

premium paid or the amount received]. 

In short, the tax exemption is now only 

available for investment up to Rs 2.50 

lakhs. In case investment in ULIP exceeds 

Rs. 2.50 lakhs, Long Term Capital Gains 

(LTCG) tax will be applicable like other 

equity-oriented investments i.e. LTCG 

over Rs. 1 lakh in a financial year is taxed 

at 10% and Short Term Capital Gain tax 

at 15% is levied on overall gains (holding 

period less than 12 months).

Highlight:
From the perspective of personal taxation, 

ULIP can be a worthy investment. Considering 

the direct tax benefit for investment up to Rs. 

2.50 lakhs p.a., ULIP may be considered as a 

nice investment option in comparison to ELSS 

and mutual funds. To be more calculative, so 

long as mortality and other charges are less 

than 10.40% (i.e. effective rate of LTCG tax) 

of anticipated income from ULIP, it would be 

advisable to prefer ULIP over mutual funds.

4.  Both, mutual funds as well as ULIP levy 

a Fund Management Charge for their 

maintenance which keeps varying. Mutual 

funds don’t provide for life insurance 

cover whereas ULIP provides for life cover. 

Since, life cover is inbuilt in ULIP, it deducts 

CA NARESH JAKHOTIA
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mortality charges from the amount invested. 

As a result, the fund invested reduces to 

that extent.

5.  There is no lock-in period in the case of 

mutual funds in general. However, tax saving 

mutual funds i.e., ELSS carry a lock in period 

of 3 years. For ULIP, higher lock in period of 

5 years is there. 

6.  Mutual funds, be it equity oriented mutual 

fund or debt fund or hybrid fund, are in the 

tax net. ULIP will continue to enjoy the tax 

exemption subject to the amount ceiling of 

Rs. 2.50 lakhs mentioned above. Higher the 

returns from share market, higher would 

be the effect of tax saving from ULIP in 

comparison to mutual funds.

7.  ULIP is a multi-year commitment. The buyer 

has to keep paying the premium for the full 

term of the plan. There is no such constraint 

in the case of mutual funds where the 

option to invest or not to invest has enough 

flexibility.

8.  The switching facility is now aptly 

incorporated by the insurance companies 

in the ULIP product. As a result, investors 

can switch from equity to debt and vice-

versa without incurring a tax liability. In 

mutual funds, such switch over attracts tax 

implications. The best part is that switches 

between the different funds within a ULIP 

are tax-free whereas it is not so in case there 

is a switch from one scheme to another 

scheme. In the case of mutual funds, such 

redemption or switches attract tax.

9.  Though ULIP charges are higher, it is the 

cost of the life insurance cover provided to 

the investor. “No tax label” on ULIP policies 

up to Rs. 2.50 lakhs p.a. has a cost attached 

to it in the form of mortality charges (i.e., 

insurance cost). However, charges levied in 

ULIP are well rationalized over a period of 

time, making it equally efficient.

Readers may forward their feedback and 
queries at nareshjakhotia@gmail.com. Other 
articles and response to queries are available 
at www.thetaxtalk.com

The recent Agnipat scheme saw protests by 

students and unemployed youths all over the 

country. Agnipath is a new scheme introduced 

by the Government for recruitment of soldiers 

into the three services of the armed forces. The 

Scheme will be the only route for recruitment 

into the military. Personnel recruited under 

this system are to be called Agniveers, which 

will be a new military rank.

Before the introduction of the new scheme 

for recruitment, the government did not 

produce any white paper. The scheme was 

neither debated in the parliament nor in the 

Parliamentary Standing Committee on Defence. 

No information about the scheme was given to 

the public prior to its announcement on 15th 

June. It was approved by the Government in 

June 2022. This scheme will bypass many things 

including long tenures, pension and other 

benefits which were there in the old system. 

But this is not the only cause of discontent. 

On 16 June 2022, a day after the 

announcement of the scheme, violent protests 

erupted in several states in India where the 

army aspirants angry with the new scheme 

called for its rollback and damaged public 

property. By 17th June, 12 trains were set on 

fire, and the movement of 300 trains were 

affected. 

The violence in any form is bad and is not 

the right means to achieve the objective. 

More so when it is being done by youth who 

are potential army recruits. Damaging public 

property is a deplorable act. If these youths 

join the army after rioting and damaging the 

public property, the army will have a tough 

time disciplining them.

However, we need to go beyond the 

Agnipath backlash to find out why the youths 

UNDERSTANDING THE AGNIPATH PROTEST

DR. TEJINDER SINGH RAWAL 
Chartered Accountant
tsrawal@tsrawal.com
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are protesting and what is causing so much 

turmoil. “The Adversary, Siddharta and the 

City” (“Pratidwandi'' in Bengali) is a 1970 film 

by Satyajit Ray. Pratidwandi tells the story of 

Siddhartha, an educated middle-class man 

caught up in the turmoil of social unrest. When 

he is asked to define his aim in life he says, “It is 

to find a job”, which he could not do till the end. 

Highlights:
•  Agnipath is a new scheme introduced by the 

Government for recruitment of soldiers into 

the three services of the armed forces. 

•  The Scheme will be the only route for 

recruitment into the military.

•  In December 2021, India had 5.3 crore 

unemployed people, of whom 3.5 crores 

were searching for jobs, while the remaining 

unemployed had lost all hopes in the system 

and didn’t even want to try their luck in the 

job market. 

•  The Agnipath scheme does not guarantee 

a job, it is a contractual employment. As 

in the army, jobs in the railways and other 

government undertakings have also shrunk, 

the vacancies are not being filled. 

•  In states where half of the youths are 

unemployed, every job that can support the 

family is important. 

Fast forward a few decades and we are in a 

similar situation. India’s annual unemployment 

rate was the highest in the last four decades 

at 6.1% during 2017-18, compared to 2.2% in 

2011-12. The survey by the National Sample 

Survey Office confirms that unem ployment 

had gripped the economy well before the 

pandemic struck in March 2020. The situation 

worsened after the pandemic, as the monthly 

unem ployment rate touched 23.5% in April 

2020 and 21.7% in May 2020. It was 7.9% in 

December 2021. 

In December 2021, India had 5.3 crore 

unemployed people, of whom 3.5 crores 

were searching for jobs, while the remaining 

unemployed had lost all hopes in the system 

and didn’t even want to try their luck in the job 

market. Add to this a large number of people 

with ‘disguised unemployment’ (they seem to 

be working in family owned businesses or on 

farms but are not contributing anything) or 

‘underemployment’, the figure is staggering. 

In the West people need to be incentivised 

to join the army because army jobs are full 

of perils. In India, people look at the army as 

one of the largest employers. When there is 

joblessness everywhere, a secured job that 

brings food for the family and also gives a 

pension on retirement is a well suited job. 

It is a matter of pride for the family as the 

soldier’s family is well respected by the village 

as a patriotic family. Thousands of youths in 

Bihar, UP, Rajasthan, Haryana and other states 

get up at 3 am to practise a gruelling routine 

which trains them to qualify for the army job. 

So important is the army job for the people 

in states with large scale unemployment that 

Gen Bipin Rawat had to remark, "It is often 

seen that people feel the Army is a means 

of employment, a means to get a job. I want 

to warn you, remove this misconception 

from your minds. The Army is not a means 

of employment." In states where half of the 

youths are unemployed, every job that can 

support the family is important. 

The Agnipath scheme does not guarantee 

a job, it is a contractual employment. As in the 

army, jobs in the railways and other government 

undertakings have also shrunk, the vacancies 

are not being filled. The increasing joblessness 

affects the weaker segment of the society badly. 

The frustrated youth understands this very well. 

They know that after four years, they might be 

back to where they started from. The rioting 

youth is disillusioned because they are jobless. 

The disillusion among the youth breeds 

anarchy, also unleashes a savage troll mob that 

is always seeking an adversary, a mob that finds 

its only release in a riotous violence against 

the government. Article 21 of the Constitution 

guarantees the life and personal liberty to all 

persons. It guarantees the right of persons to 

life with human dignity. Therein are included, 

all the aspects of life which go to make a 

person's life meaningful, complete and worth 

living. Unemployment is thus a constitutional 

issue and not merely a financial one. It is time 

for the policy-makers to stop finding new ways 

to fail its unemployed youths. 

The author is a Chartered Accountant, 

economist, and thinker. He can be reached at 

tsrawal@tsrawal.com.
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DESIGN THINKING FOR INNOVATION IN 
BUSINESS
CREATING HUMAN-CENTRIC PRODUCTS, 
SERVICES AND PROCESSES

Design Thinking (DT) has garnered a lot 

of fame in recent times. Popularized by the 

IDEO and Stanford Design School, DT is a 

human-centric problem solving approach 

generally used for developing new products 

or services. It has also been extensively used 

for improving an existing product or service. 

What differentiates DT from other similar 

problem solving techniques is its human-

centricity. Ultimately, any product or service is 

created for humans. One can be a customer 

but not necessarily the direct consumer of 

the product/service, but it will finally reach 

an end user who will be interacting with the 

product/service. It has been time-tested that 

those products or services rule (dominate) 

the market which are developed keeping 

customers (end users) in mind. And not the 

other way, that is, the company makes the 

product/service first and then pushes it to the 

customers. The second approach never works. 

By the word ‘design’ many confuse Design 

Thinking as a technique for providing design 

solutions or a method (or thinking process) 

limited only to the design world. It is not the case. 

DT is a problem solving approach that can be 

applied across industries and business functions 

for innovative problem solving, and creating 

(improving) new (existing) products, services 

and processes. It is to find a striking balance 

between desirability, viability and feasibility 

aspects of the solution for a given problem.

Highlights:

•  In the Design Thinking (DT) process, the 

focus is on the ‘subject’ (customer or end-

user) and not on the ‘object’ (product or 

service). 

•  Here, you develop products/services ‘with’ 

your customers instead of ‘for’ customers. 

•  Top innovative companies around the globe 

use DT to stay closer to the customers – to 

listen and feel what they have to say about 

their products/services. Some of these 

companies include Apple, GE, IBM, Maruti 

Suzuki, Disney World and Netflix. 

•  DT approach not only creates or improves 

a product/service, it can be applied to 

processes as well. 

•  Keeping humans at the center, DT can 

be a very helpful mechanism to improve 

organizational processes, across business 

functions and domains, e.g. supply chain 

management, customer relations, marketing, 

inventory management, employee issues, 

etc. It’s a new and innovative way of thinking.

Design Thinking Steps

There are four steps of the DT approach – 

EAST – Empathize, Analyze, Solve and Test. 

Each of these steps are iterative in nature and 

are performed keeping human (customers) at 

the center. Let’s look at these in brief:

1.  “Empathize” is about knowing your 

customers or end-users for whom you are 

going to create the product or service. To 

improve an existing product, service or 

process, it is pivotal to explore customers in 

their real-life setting while they interact with 

your product/service/process. There are 

various scientific techniques (e.g. observing, 

ethnography etc.) for this step. Customer 

personas and creating a customer journey 

map (also empathy map) is useful at this step. 

2.  “Analyze” is to understand the key pain 

points of your customers. After observing 

customers or end-users in the empathize 

stage, this step helps to go deep down and 

explore the factors (or causes) that act as 

Dr. ABHISHEK NARAIN 
SINGH
Faculty, 
Institute of Management 
Technology Nagpur
ansingh@imtnag.ac.in
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hurdles in your way to create extraordinary 

products or services. Conflict-of-interest 

and 5-Whys (concept given by Toyota) 

analysis are some of the techniques used 

at this step. These techniques help identify 

the root cause of the problem. As they say, a 

problem well understood is half solved.

3.  “Solve” is the third step in the DT process. 

Here you ideate, as a team, and try to 

generate as many ideas as possible to 

propose possible solutions. This stage 

is also called Ideation. We use divergent 

and convergent thinking rather than linear 

thinking at this stage. This is to encourage 

out-of-the-box thinking. Team members 

need to defer judgment and encourage wild 

and weird ideas. MoSCoW technique (Must 

have, Should have, Could have, Won’t have) 

can be used to prioritize the ideas, to select 

few from the many.

4.  “Test” is to give your imagination a shape. 

At this stage, low-cost and quick-to-make 

prototypes are built to give a form to your 

proposed solution. These prototypes are 

tested with the real customers (end users) of 

your product or service. Customer reactions 

and feedback are recorded and then 

included in the next version of the prototype. 

This process can take multiple iterations, till 

a most desirable solution is reached that 

also fits into the viable and feasible criteria. 

Paper prototyping, storyboarding and role 

plays are some of the tools used at this step.

To know further on the topic, you can read 

‘Change by Design’ by Tim Brown (CEO and 

President of IDEO) and ‘Design your Thinking’ 

by Pavan Soni.

EMERGING FOOD PROCESSING PROSPECTS 
FOR DALL MILLER’S IN VIDARBHA

VIA, in association with Vidarbha Dall Millers 

Association (VDMA) and LIT Alumni Association 

(LITAA), organised a seminar focused on 

emerging technologies in food processing, for 

select dall mill industry owners interested in the 

value addition to dall and dall rejects, as well 

as other food processing opportunities using 

dall, fruits, and vegetables. Dinesh Garg - MD 

of Leelaram Enterprises, New Delhi and Gaurav 

Garg - CEO of Leelaram Enterprises, were the 

expert faculties of the seminar. 

Later, Girish Deodhar - Chairman of VIA 

MSME Forum, shared details of the Packaged 

Scheme of Incentives for Vidarbha under 

MSME and encouraged the participants to take 

advantage of the new processing ventures as 

shared by Dinesh Garg.

Jagdish Thakral thanked and appreciated 

the efforts taken by VIA, LITAA and VDMA and 

shared that LIT has started an incubation centre 

for research and development and will be 

ready to support any budding entrepreneurs. 

Anand Jain, Harish Motiwai, Suresh Bhojwani, 

Yogesh Bhojwani, and Vishal Agrawal from dall 

industries were prominently present

Highlights:

•  Garg covered various options for using chana 

and bhusi, green dall and dall reject for value 

addition by means of R&D and exploring high 

value items including protein extractions. 

•  He spoke about food processing 

technologies such as ready to eat (RTE), 

IQF, freeze drying, vacuum fried products, 

herbs dehydration, vegetable dehydration, 

potato flakes processing using drum drying 

technology, and spray drying technology. 

•  Many samples of the freeze dried RTE and 

vacuum dried products were shared by the 

dall mill industry owners. 

•  Actual demonstration and sample tasting of 

some freeze dried products was also done. 
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COW-ECONOMICS
HOW VALUE-ADDED COW PRODUCTS 
INCREASE FARMERS’ INCOME

VIA Agro and Rural Development Forum 
organised a webinar with eminent speakers Dr. 
Ashish Paturkar - Vice Chancellor of Maharashtra 
Animal and Fishery Sciences University 
(MAFSU), Sunil Mansinghka Coordinator - 
Govigyan Anusandhan Kendra (Deolapar), 
and Dr. Anil Bhikane - Director of Extension 
at Maharashtra Animal and Fishery Sciences 
University (MAFSU). Highlights from their talk:
•  Go-Vigyan Anusandhan Kendra is dedicated 

to R&D on medicine, organic farming, 
renewable energy, and rural development 
sector with firm foundation on “Panchagavya” 
i.e. most essential five items from the life 
cycle of a cow. 

•  The Kendra has supported strong R&D for 
products and processes in organic farming 
and ayurvedic medicines. 

•  The institute is dedicated to studies on 
scientific aspects of utilisation of cattle and 
their contribution to our agriculture, human 
health, and economy. 

•  Farms like Bansi Gir Goshala of Gujarat and 
farmers of Dindori quadrupled their income 
after training and guidance from Go-Vigyan 
Anusandhan Kendra, Deolapar. 

•  Gomutra is being sold at Rs.50 per litre, more 
expensive than milk. 

•  Goshalas will progress more with the support 
of the industries. 

•  India’s cow culture, children playing with the 
calves, and emotional attachments with animals 
bring a general well-being to family members. 

•  Value addition to cow products will increase 
the income of farmers and lead to employment 
generation for rural youth and women. 

•  MAFSU offers various projects and training 
programmes in association with the state 
government, NDDB, and Mother Dairy. 

•  15 districts have been identified in Marathwada 
and Vidarbha for farmer-to-farmer training at 
micro-training centres established by MAFSU. 

•  The University provides camps, training, 
and skill development courses like silage 
making, gobar gas for energy, nutritional 
upgradation of feed, and also artificial 
Insemination training centres for the rural 
youth to increase their employability and 
entrepreneurship. 

•  All patent information of products is freely 
available so that anyone interested can 
take advantage of their R&D in cow-based 
technologies and start their own enterprise.

•  There is an alarming depletion in the number 
of indigenous cattle of India; there is an 18% 
decrease in native breeds all over the country. 

•  A survey revealed that in India, farmers 
who keep animals along with farming don’t 
commit suicide because of the economic, 
social, and emotional support of “mother 
cow”. 

•  In rural areas, women usually take care of the 
cattle and get economic/emotional benefits 
from the animals in return. Therefore, the 
cow industry must be strongly supported by 
the industries.

•  Indian breeds like Red Sindhi, Tharparkar, 
Gir, Deoni, Gaolao etc. must be protected 
and improved with the help of sorted semen, 
open housing, and promotion of the cow-
based industry.

At the onset, Shachi Mallick - Convenor 
of VIA Agro and Rural Development Forum, 
welcomed the guests and Project Coordinator 
Dr. Kirty Sirothia informed the participants 
about the objectives and activities of the 
Forum. Om Jajodia - Chairman of VIA Agro and 
Rural Development Forum, spoke about the 
importance of cow-based farming, Govardhan 
Yojana, and Goverdhan Abhiyan. Prominently 
present were Prafull Doshi, Shiraz Doongaji, 
Shyamla Sanya, as well as farmers, scientists, 
cow lovers and gaushala owners, agri-
entrepreneurs, and students in large numbers. 
Dr. Kiran Gokhale gave the vote of thanks. 
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In the last 18 years, I have built a division 

along with my team which has done 20 projects 

in over 10 states, employing approximately a 

1000 people, and a turnover of around INR 

400 crores. Yet, many times my friends ask 

me how I’m always available with no work 

load. After contemplating, I came to know that 

knowingly or unknowingly I have followed the 

pattern of LTD (Learn – Train – Delegate).

Whenever one starts a new company, 

division, project, function etc., it is important that 

they learn that task thoroughly. Best learning 

happens when you do that task yourself and 

understand the difficulties and complexities. 

While doing that task, we find the most efficient 

way to do it. We create systems so that repeated 

tasks are done without much problem. Initially, 

it may take 8 hours to do a certain task but as 

the system improves, the amount of time starts 

reducing drastically. Good system sometimes 

can reduce time upto 10% or even less.

The next step is finding the right person 

in your team for that task. They need to be 

trained. Since you already know the most 

efficient way to do that, it’s no longer difficult 

to train the person. It is just important to have 

the right candidate. 

Once they are trained, delegate the work to 

them completely. Even if they can do that task 

at 90% of your level, it’s worth saving your 

time so that you can focus on other important 

things. Sometimes, after delegation, you may 

even find that they are doing that task better 

than you. This strategy will help in managing 

your time to the utmost level.

LEARN – TRAIN – DELEGATE (LTD)

HEMANT LODHA 
Chairman, HRD Forum,
VIA

VIA REPRESENTATIONS – JUNE 2022
3RD JUNE 
Vijay Singhal 
Managing Director, Maharashtra State 
Electricity Distribution Company Ltd., 
Mumbai- 400051. 
Request for release of efficiency-based subsidy 

for past period and to continue the same for 

future till pendency of proceedings before 

Hon’ble High Court of Bombay (Nagpur Branch). 

Ref: 1) Govt. GR No. 238/Urja5, dated 29.06.2016 

for Marathwada, Vidarbha, D&D+ regions. 

2) Letter from Vidarbha Chamber Of 

Commerce & Industry dated 08/07/2021 

addressed to you regarding the same. 

(Annexure- B)  

3) High Court Daily Order dated 26.08.2021. 

(Annexure- B)

3RD JUNE 
Dr. Nitin Raut 
Hon’ble Minister for Energy, Government of 
Maharashtra, Mantralaya, Mumbai- 400032. 

Request for release of efficiency-based subsidy 

for past period and to continue the same for 

future till pendency of proceedings before 

Hon’ble High Court of Bombay (Nagpur Branch). 

Ref: 1) Govt. GR No. 238/Urja5, dated 29.06.2016 

for Marathwada, Vidarbha, D&D+ regions. 

2) Letter from Vidarbha Chamber Of 

Commerce & Industry dated 08/07/2021 

addressed to you regarding the same. 

(Annexure- B)  

3) High Court Daily Order dated 26.08.2021. 

(Annexure- B) 

4TH JUNE 
Dr. Nitin Raut 
Hon’ble Minister for Energy, Government of 
Maharashtra, Mantralaya, Mumbai- 400032.} 
Memorandum regarding issues of releasing 

Vidarbha-Marathwada incentive, security 

deposit, legal policies and regulations, solar 

power, rooftop solar PV generation, and 

suggestions to mitigate shortage of power.
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One of the main functions of HR is training 
and development of its employees, irrespective 
of the organisation’s size. Like other countries, 
India’s target of training man-days per 
employee per year is considerably low. HR 
imparts various training to its employees viz. 
behavioural training, safety training, technical 
OJT, dexterity, and various need based training. 
In this article, I would like to emphasise the 
significance of outbound training specifically. 

Outbound training is when a professional 
team undergoes real life simulations through a 
series of activities that bring out the true you. 
That’s when you personally realise what your 
contributions were and what they could have 
been in your team-based environment at the 
workplace through experiential learning.

At every level in an organisation, you will 
see the need for training through outbound 
experience; getting a team to get together, 
increasing productivity benefits of working more 
closely, increasing inter-dependencies among 

teams, skills recognition, out of the box thinking, 
better planning etc - all features of productive 
teams. How do we create high powered teams 
that run on confidence and self-motivation? 

The answer is experiential outbound 
learning. Take your team out, provide as 
many details about them as possible. Work 
with experts who can create rather than just 
facilitate team programs. Let your team have 
fun, but let the learning be serious. A well 
facilitated experiential session by experts can 
help your team take the steps towards higher 
productivity and better working synergy. 
Organisations are slowly but surely shifting to 
these outbound training sessions for their staff 
from 2022 onwards as COVID-19 is almost 
disappearing. In all outbound training sessions, 
it’s advisable that at least for summing up 
sessions, the top authority of the organisation 
should be present for interaction.

The future of outbound training lies in us 
creating more meaningful corporate simulations 
that focus on providing all the enablers 
that make a team confident, self motivated, 
successful, and productive. This can not be 
taught in classrooms; you have to experience 
it. Companies must organise outbound training 
for their employees at least once in four years 
and ensure every member is covered. 

SIGNIFICANCE OF OUTBOUND TRAINING

DR. SURESH PANDILWAR
Co-chairman,
VIA- HRD Forum

7 MEGA PROJECTS WILL BE SETUP IN 
VIDARBHA: RAUT

At an event organised by VIA, Energy 
Minister Dr. Nitin Raut said that Vidarbha will 
see 7 mega projects in the coming days that 
are likely to generate more than 4800 job 
opportunities. “The state has signed MoUs with 
investors at the World Economic Forum (WEF) 
annual meeting held in Davos, Switzerland, 

where investors have assured investments of 
upto Rs. 50,000 crores in the field of green and 
renewable energy in the next 7 years”, he said. 
According to him, Indorama will invest Rs. 600 
crore in Butibori (nearly 1,500 new jobs), GR 
Krishna Ferro Alloys Private Limited will invest 
Rs. 740 crores in the steel sector (700 jobs), 
Colorshine India Private Limited will also invest 
Rs. 510 crores in the steel sector in Umrer, 
Carnival Industries will invest Rs. 207 crores, 
Goyal Proteins Limited will invest Rs. 380 crores 
in oil extraction, Alprose Industries will invest 
Rs. 150 crores in the textile sector in Amravati, 
and another company will invest Rs.1000 crores 
in ethanol fuel in Tadali in Chandrapur. 
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INDUSTRIALISTS SEEK CLARITY OVER 
BAN ON SINGLE USE PLASTICS

Vidarbha Plastic Industries Association 

(VPIA), in association with VIA, BMA, MIA, 

COSIA, VED, LUB, and NVCC, organised a 

technical seminar on single use plastics, in 

light of ban on certain items coming into 

force from 1st July, 2022. The seminar was 

conducted in presence of the Regional Officer 

of Maharashtra Pollution Control Board 

(MPCB) Nagpur and Chandrapur, Ashok Kare, 

and Sub-Regional Officers Anand Katole, 

Umashankar Bahadule, and Hema Deshpande.

The following items have been banned 

from 1st July:

•  Plastic sticks: earbuds with plastic 

sticks, plastic sticks for balloons, plastic 

flags, candy sticks, ice-cream sticks, 

polystyrene (thermocol) for decoration.

•  Cutlery items: plates, cups, glasses, forks, 

spoons, knives, straw, trays.

•  Packing/wrapping films: wrapping films 

around sweet boxes, invitation cards, and 

cigarette packets.

•  Other items: plastic/PVC banners less 

than 100 microns, stirrers.

Nishat Birla and Vidhan Bhartia covered 

the status of the rule, and Extended 

Producers Responsibility (EPR) and its 

implementation. Girdhari Mantri requested 

the MPCB officials to clear the doubts of 

the manufacturing units/traders regarding 

single use plastics. The manufacturers 

highlighted that since Maharashtra’s plastic 

rules are stricter than that of neighbouring 

states, they are rendered incompetent and 

their survival is made tougher. Moreover, 

goods from other states are being sold 

here while local manufacturers are prohibited 

to manufacture the same. The department 

noted and assured action on all their issues. 

Earlier, Rakesh Surana - President of VPIA, 

urged the manufacturers not to manufacture 

any of the banned items and requested MPCB 

officials to provide clarity on items where 

there were confusions. He assured that the 

association will make representation at the 

ministry level to seek clarity for the same.

Dr Prashant Agarwal - Secretary of VPIA, 

moderated the session. Prominently present 

were Prafull Doshi, Vishal Agrawal, Dilip 

Gandhi, Shrikant Dhondrikar, Kapil Bokare 

as well as members of VPIA, VIA, BMA, MIA, 

COSIA, VED, LUB, and NVCC. 
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RECENT CHANGES IN INCOME TAX

VIA LEW organised a seminar by guest 

speaker CA Naresh Jakhotia to talk about 

succession planning, will, family trust, and 

recent changes in Income Tax, under the able 

leadership of LEW Chairperson Poonam Lala. 

Excerpts from his talk:

•  During the COVID-19 period, because of some 

reason if one could not file a return, then this 

year the government has introduced a new 

concept to file updated income tax returns 

wherein the tax rate is 50% higher but then 

this will avoid the penalty.

•  Under the New Amendment of Taxation, 

there is a flat 30% tax on income from crypto 

currency. 

•  The benefits to start-ups are extended till 

31.03.2023. For startups, out of 10 years, the 

owner can choose 3 years for which no tax to 

be paid to the government.

•  The government is collecting all the income 

information from multiple sources. Every 

information related to income, TDS, property 

is available in AIS. 

•  Check Annual Information Statement (26AS) 

from the income tax website which covers 

all the high value transactions on a regular 

basis to avoid enormous mistakes and 

to take timely remedial measures for any 

discrepancy.

•  If the company has to deduct TDS for the case 

of the tax-payer, if the TDS percentage is X% 

then for the non-taxpayer, TDS deduction 

will be 2X% from this year. 

•  TDS should be paid on a regular basis. 

If one fails to do so, the government has 

implemented a new penalty clause that 

could be at a higher side.

•  As per new norms, any kind of gift or incentive 

in the cash or kind will be considered as 

income and hence TDS should be deducted.

•  If there is misreporting or under reporting 

of income, then a penalty may go upto 78%.

•  Timely file Income Tax Returns, which will 

give benefits like no late fee, advantage of 

loss carry forward, few deductions only if 

the return is filed within due date, and early 

Income Tax Refund Benefit.

•  Strictly avoid cash transactions unless and 

until it is an emergency, but up to 2 lakhs 

only.

•  Succession planning is the process of 

identifying the critical positions within your 

organisation and developing action plans to 

avoid critical situations. 

Project Director and Immd. Past Chairperson 

of VIA LEW Manisha Bawanker gave the 

opening remarks and introduced the guest 

speaker. Poonam Lala - Chairperson of VIA LEW, 

welcomed the guest speaker and shared dates 

of the much awaited UDYOJIKA exhibition, to 

be held from 30th September to 3rd October 

at Kusumtai Wankhede Hall. She appealed to 

the young entrepreneurs to attend the long 

awaited program “Pitch Perfect”, to be held on 

5th and 6th of July. newly elected President of 

VIA Vishal Agrawal and Secretary Ashish Doshi 

graced the event and the VIA LEW Chairperson 

congratulated them with a floral bouquet.

VIA LEW gives a chance to new women 

entrepreneurs to introduce their businesses in 

every monthly program.This time, 3 VIA LEW 

members, namely Neha Anmol from Crumb 

Cakes, Anjali Barahate, having her own event 

management company, and Archana Agrawal 

from Citspray, introduced their businesses 

to the audience.Project Director Manisha 

Bawankar conducted the proceeding. Rashmi 

Kulkarni - Secretary of VIA LEW, proposed the 

vote of thanks.

Prominently present were VIA LEW 

executive members Prafullata Rode, 

Madhubala Singh, Chitra Parate, Vandana 

Sharma, Shachi Malik, Reeta Lanjewar, Indu 

Kshirsagar, Yogita Deshmukh, Poonam Gupta 

and Sania Ramchandani.
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SERVICES
FOR VIA
MEMBERS

PLEASE CONTACT VIA’S SECRETARIAT 
FOR FURTHER DETAILS.
CALL: +91 7-2561211/2554090

CLOSE INTERACTION
with VIA’s renowned Members, 
Central & State Government 
officers and academia.

REGULAR AND TIMELY 
INFORMATION
on latest national and international 
policies Govt. Legislations and 
technical developments.

PLATFORM T O INTERACT
and gain professional knowledge 
through seminars, workshops and 
round table meetings.

NETWORKING WITH
Government and renowned 
Industries.

QUICK MAIL SERVICE
QMS (Weekly) makes available to 
members government notifications, 
circulars, reports, keep update 
through VIA mobile App. etc.

GENERATING AWARENESS
and gathering public support 
regarding specific aspects of 
business for overall development.

ESCORT SERVICE
To Entrepreneurs setting up 
new projects and Technology up 
gradation

ASSISTANCE TO TRADE AND
INDUSTRY
In becoming competitive in 
national and international markets.

DEVELOPMENTAL 
PROGRAMMES
with special focus on Human 
Resources and Industrial Relations.

ASSIST IDENTIFYING JOINT 
VENTURE
partners at various Regional and 
National events organized by VIA.

OPPORTUNITY TO GAIN 
MILEAGE
by becoming a sponsor/co-sponsor 
of VIA events.

CERTIFICATION OF EXPORT
documents including Certificate 
of origin.

WEB SERVICES
information on important events 
organised by VIA and other activities, 
press releases, membership, etc.

ACCESS TO VIA 
PERIODICALS/ PUBLICATIONS
VIA Bulletin, Business Contacts, 
News & Views Weekly etc.

ANALYSIS OF LEGISLATION
Helping policy makers, foreign 
investors and trade and industry.

CONCESSIONAL FEE
for participating in various paid 
programmes organised by VIA.

NOMINATION OF MEMBER’S
REPRESENTATIVE
on Committees/ Forums constituted 
by the State Governments.

REDRESSAL OF GENERAL/
COMMON PROBLEMS
of Members at Central/State Government 
levels and other Institutions.

EXPERT ADVICE
on diverse subjects such as industrial 
growth, monetary and fiscal policy, 
exchange rate policy, economic 
planning, taxation and corporate laws.

PARTICIPATE IN THE EXPERT
COMMITTEES /FORUMS/
TASK FORCES OF VIA
VIA has more than 14 Committees 
which regularly take up the Issues 
of its Members interest in various 
fields with the Policy Makers.

ACCESS TO USE CONFERENCE 
AND MEETING ROOM FACILITIES 
OF CENTRALLY LOCATED AT
concessional rates at centrally 
Airconditioned VIA House, Nagpur.

ACCESS TO LIBRARY, STUDY
REPORTS & DATA.


